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SANGLI MIRAJ & KUPWAD CITY MUNICIPAL CORPORATION

HEALH DEPARTMENT
| Sr. No. Name Of Event Unit Rate
| (including
all taxes)
T 1. Door To Door Awarenes Campaign Per House hold
g 3R Swachh Bharat exhibition Per Event
3. Mid Media- Swachh Technology Challenge Per Event
4. Mid Media- Citizen reached out through street play Per Event
5. .| Mid Media-,Citizen reached out through Vasudev Concept | Per day per person
6. Mid Media- Digital Creative Art Work Per Image
7. Social Media- Swachhata App, E-pledge. Citizen feedback | Per Form
8. Social Media- Social Media Post Per post
9 Social Media- Subscribers/Followers Per 25 followers
) ’ (Youtube),(Twitter),(Facebook)
\ 10. Social Media- Documentary Film Per film documentary
1. Social Media- Reel and Shots Per reel
1 Social Media- Promotional Messages dissemination Per SMS
through short message service (SMS) ,
13. Mass Media- Mobile Van Awareness Campaign Per day
14 Mass Media- Radio FM Per byte
15. ICT Based Initiative -
16. Wall Painting (2D printing) Per Sq.ft.
17. Wall Painting (3D printing) Per Sq.ft.
18. Song/Jingle Per song
Awareness programs on women sensitization & women Per Event
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